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Nervous system diseases have inflicted on human being for many years, 
and we do not obtain any effective methods to combat it. Found in the year of 
1953, Nerve Growth Factor (NGF) is a well-studied and first-discovered 
neurotrophic factor which plays an essential role in the development and 
survival of certain sympathetic and sensory neurons in both the central and 
peripheral nervous systems. After more than 40 years’ research, NGF has shown 
great potential to treat nervous injuries. 
At present, the applied research of NGF in China has been the front of the 
world. After many years’ jointly fruitful work between Shenyang Xinle 
Bio-Pharmacy Ltd. and Nanjing Academy of Military Medical Research, the 
two parties obtain the Certificate of State First-Class Innovative drug in hNGF, 
and accordingly, plan to implement the project of Para-salut with the support of 
above-mentioned new drug. 
This report offers the in-depth financial analysis about the feasibility of the 
project from such aspects as technological background, corporate structure, 
marketing, production, R&D, and etc. The analysis demonstrates that the project 
will probably achieve promising result of higher financial return and lower 
financial risk compared with the general level of industries.  
In general, this project is economically feasible in our opinion and we 
expect it to be carried out as soon as possible.  
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第二节  市场需求 
在我国，糖尿病已成为继癌症、心脑血管疾病之后的第三大威胁生命
的疾病，并且近年来我国糖尿病发病率迅速增加，从中华医学会糖尿病学




























































第五节  市场营销 
由于糖尿病性神经病的治疗领域的市场空白，我们的市场营销战略是
在细分市场上迅速抢占巨大的份额。按计划，到 2007 年，派森特人神经生
长因子（hNGF）的销售将占糖尿病性神经病市场的 20%，到 2009 年，将
占 70%以上。与此相应的销售额分别为 9，880 万元和 34，580 万元。 
 
第六节  财务分析 
一、要求投资金额 
为了实现长期稳定的业务经营目标，本项目需要总投资 8,360 万元的人
















第一章  投资计划概述 
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第一节  派森特人神经生长因子（hNGF）研制历程 
一、1948 年，Bucker 发现一种可溶因子 
1948 年 Bucker 在研究胚胎发育神经元生长机制的过程中发现，将小鼠
肉瘤移植到切除了肢体的鸡胚壁上后，鸡胚的感觉神经和交感神经纤维生
长加快，背神经节明显增大；后经 Levi-Montalelcini 和 Hamburger 的研究发
现，Bucker 实验时的肉瘤组织可释放一种可溶因子，此因子可刺激感觉神
经和交感神经的神经细胞存活与生长。 






















Degree papers are in the “Xiamen University Electronic Theses and Dissertations Database”. Full
texts are available in the following ways: 
1. If your library is a CALIS member libraries, please log on http://etd.calis.edu.cn/ and submit
requests online, or consult the interlibrary loan department in your library. 
2. For users of non-CALIS member libraries, please mail to etd@xmu.edu.cn for delivery details.
厦
门
大
学
博
硕
士
论
文
摘
要
库
